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Defagto’s motor insurance report urges providers to drop
price-led messaging

Independent financial research company Defaqto has published its comprehensive annual report on
the motor insurance industry, which addresses the challenges currently facing the motor insurance
sector and highlights the need to educate consumers to look beyond price.

With underwriting losses mounting, and premiums being reviewed constantly, the report describes the
industry as “at a crossroads” and highlights the need for insurers to move away from the price-led
messaging of recent years in order to remain competitive and profitable.

Mike Powell, author of the report and Defaqto’s Insight Analyst for General Insurance, said: “Although
the cost of any insurance product is an important factor when deciding which policy to buy, the cover
provided should always be the main consideration. Encouraging consumers to simply choose the
cheapest option could result in them making a very expensive mistake, especially when they realise
that they are not covered when a claim is made. It will also be an expensive mistake for the insurer, as
an unhappy customer will more than likely result in them going elsewhere when the policy is up for
renewal.”

The report provides an overview of the motor insurance sector in the UK, including:

Market size

Current issues, including ‘fronting’ and ‘claims farming’
Distribution and the growth of aggregators
Environmentalism and safety

Product trends

The in-depth report also includes findings from Defaqto’s consumer research, which asked a sample
of 5,000 respondents to rank the importance of 45 different product features. The results of this have
been aggregated into Defaqto’s research tools and methodology to help providers with their product
development and marketing.

The motor insurance report is available on Defaqto’s website:
www.defaqto.com/adviser/insights/motor-insurance-providers-urged-move-away-price-led-messaging.

-Ends-

Notes to Editors:

A copy of the full report is available to journalists. Please email mediaenquiries@defaqto.com

About Mike Powell, author of the Motor Insurance Report

Mike joined Defaqto in November 2003 from MCE insurance brokers where he held the role of project
manager. Prior to that he has held various management roles with high street brokers such as
Colonnade and Endsleigh. He has been in the industry for over 25 years working within the personal
and commercial lines broker market. Mike was our lead researcher at Defagto in the commercial and
motor insurance product areas until October 2007 when he was promoted to his current role.

www.defagto.com/media-centre/mike-powell
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About Defaqgto: www.defagto.com

Defaqto is an independent financial research company specialising in rating, comparing and analysing
financial products.

Since 1994, Defaqgto has built the largest, whole of market, financial product database and become
one of the leading providers of financial product data in the UK. We now cover over 30,000 products
across banking, life, pensions, investments and general insurance.

Our experts validate and analyse the data to provide insight and consultancy to all layers of the
financial services sector including IFAs, mortgage and general insurance brokers, providers, web
aggregators and the public sector.

Our products and services include the following:
Defaqto Star Ratings

Our Star Ratings reflect the quality of a financial product and help to identify the range of features and
benefits in each one. We review and assess every financial product across various categories and
award a Star Rating from 1 to 5. The ratings are aimed at helping consumers and advisers decide
which product suits their specific needs. Providers also use the ratings to ensure they offer products
to meet differing consumer demands.

Aequos Online

An extensive, independent, financial product analysis and comparison database available in the UK.
The database contains feature, rate and fees information on more than 30,000 products from nearly
2,000 providers. Our customers include leading insurance and assurance companies, banks and
building societies and investment organisations.

Defaqto Engage

An integrated system for independent financial advisers (IFAs) and insurance brokers. The system
makes the reporting, analysis, recommendation and review process easy, delivering the perfect
product to meet client needs.

Defagto Compare

An interactive, comparison tool enabling consumers to easily compare product features against each
other on a host of key features, using a simple ‘traffic light’ system.

Defaqgto Group owns and operates Defaqto Limited and Defagto Media Limited. Defaqto Group is
backed by FF&P Private Equity Limited, the private equity division of Fleming Family & Partners, and
Acuity Capital Management Ltd.



